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Wilmington Savings Fund Socitey 
has a new campaign…

What WSFS means to me...”
Let’s See!

Use this ad as an example!

We Stand For Service      
W______ S______ F______ S______
W______ S______ F______ S______

W______ S______ F______ S______

W______ S______ F______ S______

W______ S______ F______ S______

W______ S______ F______ S______

Words Stand
For Something
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PRESSED 
FOR TIME!

lphabet

oup

List outdoor business ideas from A to Z

Example: A Hilarious Rabbit is a: Funny  Bunny. War of the cows An angry employerShort bout of sadnessObama’s Home

PIGMENT OF 
THE 

IMAGINATION
Answers will be sets of rhyming words:

   GALE 
   FORCE

Answers: faux painting, mobile dry cleaner,
air-conditioning services

What type of business does each of these names represent?

R _______________I ________________

J ________________ S ______________

K ________________ T______________
L ________________U  ______________

Answers: Cattle battle, Cross boss, Brief Grief, President’s Residence

M________________

N ________________

O ________________

P  _______________

V ______________

W _______________
X ______________

H ________________

F ________________

G ________________ Y  ______________

Q  ________________ Z  ______________

A ________________

B________________

C ________________

D ________________

E ________________

A Matter of 
Opinion 

Which is it?

*Use this format to develop fluency - Example: List businesses from a to z; with low start-up costs or 
business where no technology is necessary, or where you must use your hands...

                                                                   Send us your best ideas and suggestions:                                               

entrepreneurial energizers, creativity, and Thinking Skills.

DFLI 2009 cat6277@aol.com
kiersten@dfli.org

There’s a sucker born      
every minute.                               

     P.T. Barnum

When buyers don’t fall         
for prices, prices must        
fall  for buyers.   
                Anonymous



lphabet

oup

lphabet oup
List weird business ideas from A to Z

Use this format to develop fluency -
Example: List businesses with: low start-up costs, where no technol-

ogy is necessary, or where you must use your hands...

N

O

P

Q

R

S

T

U

V

W

X

Y

Z

A

B

K

L

M

C

D

E

F

G

H

I

J
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Wrap It Up!
Create and name a new candy bar. 

Design your wrapper and create a name for your candy. 
Remember to list the ingredients.

Front View

Back View

DFLI 2008
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In The Name Of VAIN
Create your own vanity plate.  

You may use no more than 8 letters and/or numbers.

Here are samples of real vanity plates:

DFLI 2008
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Think Tank
Create a good or service to solve the problem. 

Design an ad and live commercial 
to sell your idea.

1. The manufacturer shipped 100 
times too much bubble wrap. 

How will you use it?

2 The warehouse is filled with 
Velcro®. Invent a new good 

or service to use up
the surplus. 

3. You ordered a small shipment 
of shoulder pads but you                  
received 200 times more
than what you needed. 

Develop and idea or service to 
use up the surplus. 
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Baker’s Dozen

DFLI 2008
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List 13 answer for each category.
Samples: 

Business requiring small startup costs.
Businesses where numbers are important.

Businesses at which only night work is required. 
Businesses for which technology is essential.

Businesses that deal with animals or 
animal problems.

Businesses that offer delivery. 



Which Is It?
“Notable Quotables”

“Blossom 
where 
you are 
planted.”

OR
“Go out 

on a limb. 
That’s 

where the  
sweetest fruit is.”

“Haste makes waste.”

OR“He who

hesitates 

is lost.” 

“It is never too late 
to be 

what you 
might 
have 

OR

“To be happy, don’t do 
whatever 
you like; like
whatever 
you do.”

DFLI 2008

“Let go,
Go on”
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I Hold In My Hand… 

DFLI 2008

Visualize. Think of possibilities for the object 
in your hand. 
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Alliteration

Example: Pat’s Pizza

Name two others:

1. _________________

2. _________________

Pun
Example: Lettuce EatName two others:

1. ____________________

2. ____________________

Initials

Example: 

F.I.G.

(Food Is Good)

Name two others:

1.__________________

2. _________________

Eponymous

Example: 
J.C. Penney=

James Cash Penney

Name two others:
1. _______________
2. _______________

Plain & Simple

Example: 

Photos By Lori

Name two others:

1. _______________

2. _______________

DFLI 2008

Example: Key Lime Pie

(Day Spa)

Name two others:

1. ____________________

2. ____________________

Non-Sense

Name Game Mania
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Answers will be sets of rhyming words:

Example: A Hilarious Rabbit is a: Funny  Bunny. 

1. One who lives in a basement is a: ____________ ___________. 

     2. An ill young chicken is a: ____________ ____________. 

  3. A sound slumber is a : ____________ ____________. 

4. A bloody tale is a: ____________ ____________. 

5. A cook who cannot hear is a: ____________ ____________. 

6. A master of a sailing ship is a: ____________ ____________.

       7. A seat for a rabbit is a: ____________ ____________. 

8. A loyal color is: ____________ ____________. 

9. A noisy mob of people is a: ____________ ____________. 

10. A shining sun is a: ____________ ____________. 

11. A clever prank is a: ____________ ____________. 

12. A clever detective: ____________ ____________. 

DFLI 2008

Answers: 1. cellar dweller  2. sick chick  3. deep sleep  4. gory story  5. deaf chef  6. clipper skipper 7. hare chair 8. true blue 9. loud 
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A recent AOL article posed some interesting corporations to
consider merging. 

Imagine:

Imagine a merger of Weight Watchers and 
Godiva Chocolatiers. 

Imagine a merger of a big hotel chain and
Bed, Bath and Beyond. 

Now, exercise your thinking and come with possibilities.... 

McDonald’s and … ____________________________

WalMart and … ____________________________

Coca Cola and … ____________________________

Folger’s Coffee and .. ____________________________

Nike and … ____________________________

An online bank and … ____________________________
What other mergers would you create to bring a smile to your 

face and a profit down the line?

Hal’s Movers
And

Marriage 
Counseling
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A Dozen Strategies to Launch 
your Own VentureWOW!

1. ??? of the Month - People will be on the lookout for your next _________.

2. Something from Nothing - Look around for resources that will cost you little of next 
to nothing. Pocketbooks from old jeans, old shoe planters, can luminaries, 

____________________________.

3. Pampered Pets - Consumers are spending record amounts on their pets. 
Provide a service or come up with a totally terrific pet toy, tool,  collar, or 

____________________________. 

4. Luxuries and Everybody’s Busy - People like to be pampered. People are 
looking for a helping hand. Take out the trash. Take laundry to the dry-cleaner. 
Pick-up and return videos. Housesit.  Wait for deliveries. Create trendy phone 
and beeper cases. Pick up take-out food or ____________________________. 

5. Compute This! - If you have computer skills and access to a computer, you can sell 
personalized cards, labels, or ____________. Consider services such as teaching           

someone to use a computer or setting up a new computer or ______________________.

6. Buy Low! Sell High! - Keep your eye open at dollar stores and flea markets. 
Find wholesale outlets or catalogs. Try buying and reselling  _______________. 

7. One Man’s “Junque” - Clean your room for easy cash! Offer to clean attics and        
garages. Find out what people are looking for! Earn cash from old _________________.

8. Cookin’ up an Idea - Family recipes, comfort foods, foods “from scratch,” 
chocolate- covered strawberries or even _______________________________. 

9. Do It Better! - I can make a better ___________________________________.

10. K.I.S.S. - Keep It Simple, Sweetie! The best ideas are often so simple that they are 
overlooked. One simple product people would buy is ___________________________.

11. Green Thumb - Good Gardening? Access to a power mower? Willing to 
weed? Raise plants from cuttings and seeds or even  ____________________.

12. Do anything you can do, that you enjoy doing that people will pay your for  
- The sky’s the limit! I bet someone would buy _____________________________.
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An Entrepreneurial Environment-
Nurture Creativity

Create a stimulating atmosphere: things to read, observe, touch, question, and wonder 
about; things to do; new words to learn. 

Teach the art and power of “Please: and “Thank you” and the thank you note. 
Model good manners. 

Encourage positive talk. Talk toward the behavior you are seeking. 
Use ”remember” instead of “don't forget.” Plan to “do” rather than plan to “do it.”

Encourage questions. You don’t need to know all the answers. 
Be a model for lifelong learning. 

Have high expectations.

Teach and model networking.

Teach creative problem solving skills such as SCAMPER.

Teach a basic decision making model and add the critical final step!
1. State the problem 

2. List the alternatives. 
3. Set criteria.

4. Evaluate the alternatives. 
5. DECIDE.

6. EVALUATE YOUR DECISION.

Forget the walls. Venture out into the community. 
Find mentors and visiting “professors” and real life learning labs. 

Encourage independence: “You can handle it yourself.”

Share the super successful entrepreneur Ewing Marion Kauffman’s philosophy:
 Those who produce, share rein the rewards. 

 Follow the Golden Rule. 
 Serve the community. 

LAUGH. Laugh some more. Word play and pun foster creativity. 

Collect catalogs for your entrepreneurs to peruse. 

Share toys and interesting souvenirs. 
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Collect, display, share, and discuss stories of entrepreneurs and ventures. 

Make a business card display.

Teach the art of the trade-off and how to pick one’s battles.

Connect learning to the world of work. 

Make the camp or classroom your venture! What is your unique selling point? 
How do you differentiate yourself?

Use a timer to make young entrepreneurs aware that time is a valuable, 
non-renewable source. 

Talk about priorities. “Must do,” Should do,” and “Nice to do” lists can help with               
organization of time. Model keeping a calendar either on paper or electronically. 

Be flexible. Model being flexible. Go with the flow! 
Ventures your students pursue in their futures may not even exist today. 

Entrepreneurship education is about making a job, not taking a job. 
Intrapreneurship is making a job within and existing organization. 

Corporations today seek intrapreneurs who can say 
“This is what I can do for you…”

It has been said that society offers few options for the uneducated. Help young entrepre-
neurs find different way to begin to acquire the education ad know-how they need to 

compete in the global economy of today… and tomorrow. 

Post quotes everywhere. 

Whatever you are, be a good one. - Abraham Lincoln

If you find a job you love, you will never work a day in your life. - Unknown

Entrepreneurs only work half the day...they just have to pick which 12 hours they will 
work. - Bumper Sticker

Entrepreneurs mind their own business! - Another Bumber Sticker
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Start Something With A Good Idea

The guy sitting
in a shack

in the valley
may look up

at the big
house on the 

hill and wonder
how the other 

people got there. 

They probably 
got there

with an idea
and the

guts to see
it through. 

Some of our
nation’s best ideas
have come from

people
of modest means
and education. 

Spend some time
each day thinking
about something
that will find a 
ready market. 

Remember
someone

had to invent
paper clips,

contact lenses, and clothespins. 

So 
start thinking. 

Your clothespin 
may be
waiting 

around the corner. 

- Source Unknown



All of the boxes below contain the name of real ventures. 
Think of at least 3 possible businesses that could have each name.

The real purposes are listed at the bottom of the page.  

ASSETS
OLD GREY MARE

LIDS
OLD MULE

SNIP ITS
THE CAT’S PAJAMAS

GOOD WHEELS
ReStore

CHOP SHOP
e.e.cats

Answers: 1. Builders  2.  Gift Shop 3.  Baseball Caps  4.  Towing Service  5. Children’s Haircuts 6.  Catsitting Service  7. Used Car Sales  8.  Car Detailing 9. 
Barber  10. Entrepreneurship and creativity education and teaching strategy consultants

Name Game
Most often, a successful business name has at least one of the 

following characteristics:

 It’s memorable 
 It communicates its purpose or focus

 It’s meaningful 
 It attracts attention or is catchy             

 It’s unique
 It’s 4-8 letters or short enough to fit on one line of a business card

 It identifies the owners

CHALLENGES: 
1.  Give the name of each business a grade A-F for its effectiveness.

2.  Come up with a better name for each type of business.

DFLI 2008
Page 17



Weird Works Book Shelf
Using Picture Books to Spur Creativity 

A Pair of Red Sneakers - Laura Lawson - advertising
Chickens! Chickens! – Barbara Ann Porte- creating demand

Fortunately – Remy Charlip - creativity
Pumpkins – Mary Lyn Ray – social entrepreneurship & creativity

Sanji and the Baker – Robin Tzannes and Korky Paul - externalities
The Fortune Teller – Lloyd Alexander - creativity

The Little Red Hen – Nora Sheehan – classic story of the entrepreneur
The Principal’s New Clothes – Stephanie Calmenson - ethics

The Sign Painter’s Dream – Roger Roth – advertising, social entrepreneurship
The Toothpaste Millionaire – Jean Merrill – ups and downs of launching a venture

Tops & Bottoms – Janet Stevens – creativity, art of the deal, ethics
Uncle Jed’s Barbershop – Margaree Mitchell - perseverance

Who Wants a Cheap Rhinoceros? – Shel Silverstein – creativity

Classic Creativity Guides
A Kick in the Seat of the Pants and A Whack on the Side of the Head – Roger von Oech

Non-Fiction
So You Want to be an Inventor – Judith St.George 

Other Sources
People Magazine
Reader’s Digest

Future CEO Stars
Local newspapers and USA Today 

Yellow pages!

Contact us for custom workshops and training: 
 entrepreneurship and venture creation for all ages

 creative problem solving
personal finance
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